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THE CLIENT SPARK™ PLLAN

A 7-Day Reset to Attract Better Clients — Without Guesswork

INTRODUCTION: READ THIS FIRST

You don’t have a visibility problem. You have a momentum problem.

Most business owners don’t need more ideas. They need a clear way to get back in front of
people —consistently. In today’s noisy marketing environment, you need to show up and quick!

You may be overthinking what to say and while you are doing that, opportunities are passing by
quietly. Not because you’re not good at what you do, but because you’re not being seen often
enough, and in the right places.

This fixes that.

What This Is (And What It’s Not)

This isn’t another marketing guide you’ll read, highlight, and forget.
This is a 7-day reset—a simple rhythm you can follow when things feel scattered, slow, or stuck.

Each day gives you one clear action. Nothing complicated. Nothing overwhelming. Just smart,
intentional movement. And when you repeat it? That’s when things start to shift.

Before You Start

This isn’t built for one industry.

You know I have been preaching this for years: marketing doesn’t change nearly as much as
people think it does. I still believe that marketing is marketing is marketing. There are key
tenants of marketing that don’t change.
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Whether you’re a Realtor, a musician, a banker, a consultant, a boutique owner, a wellness brand,
or a dentist... you’re still doing the same three things:

e QGetting seen
*  Building trust
e Starting conversations
The only thing that changes is how you say it.

So as you move through this, adjust the language to fit your world, your audience, and your
expertise. The framework stays the same.

Because marketing fundamentals work across every industry when they are applied consistently
and authentically.

The businesses growing aren’t necessarily doing more, they’re doing the right things —
consistently.

How to Use This Plan

Give this 2040 minutes a day.

Follow the steps in order.
Don’t overthink them.
Don’t wait until everything feels perfect.

Then repeat the cycle next week.
Because this works for one simple reason:
It gets you moving again.

And movement creates visibility.
Visibility builds trust.
And trust is what brings clients through the door.
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How the SPARK Plan Works

Each day focuses on one key driver of growth:

e S -—Strategy

. P — Presence

e A-Authority

* R - Relationships

. K - Conversion

o Integration + Momentum (Days 6 & 7)

You’re not trying to do everything. You are doing the right things in the right order!
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THE 7-DAY CLIENT SPARK™ PLAN

DAY 1: RECONNECT

Your Fastest Opportunity Is Probably Already in Your Network

Action Step
Reach out to 3-5 past clients, former leads, colleagues, referral partners, or warm contacts.
Best Channels

*  LinkedIn Messages
e Email

. Text Message (when appropriate)
Simple Outreach Example

“Hey, you crossed my mind today. How’s business going right now?”
Or:

“I was thinking about you and your business this week. What’s new in your world?”
Why This Matters

Most businesses spend too much time chasing cold audiences while ignoring relationships
they’ve already built.

Warm connections convert faster because trust already exists.

In today’s tech world, relationship marketing still outperforms almost everything else.
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DAY 2: SHARE VALUE

Visibility Builds Familiarity — Familiarity Builds Trust
Action Step
Post one helpful insight, lesson, observation, or tip your audience can use immediately.

Best Channels

. Instagram
e  Facebook

J LinkedIn
Content Ideas (from your area of expertise)

*  One mistake you frequently see people making

*  One simple improvement people can make today
* A quick perspective shift from your experience

*  Something you’ve learned “the hard way”

Examples

2

“If I were rebuilding my business from scratch today, this is where I’d start...

“One thing businesses are still underestimating in 2026...”
Why This Matters

People don’t follow perfection anymore.
They follow clarity, authenticity, and useful insight.

The goal isn’t to sound impressive.
The goal is to be helpful and memorable.
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DAY 3: ENGAGE

The Fastest Way to Increase Visibility Is to Join Conversations Already
Happening

Action Step
Leave 5-10 thoughtful comments on posts within your industry or community.

Best Channels

*  LinkedIln

. Instagram

e Facebook
Important Rule

Do not leave generic comments like:
e “Love this!”
. “So true!”
e “QGreat post!”

Add something meaningful and relevant to the industry, topic, or person posting.
Better Example

“This is such a good point. I’ve seen businesses struggle with this because they focus so heavily
on content creation that they forget relationship-building still matters.”

Why This Matters

Thoughtful engagement increases visibility without requiring you to constantly create new
content. It also positions you as someone paying attention—not just promoting yourself.
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DAY 4: SHARE A SUCCESS STORY

Stories Build Trust Faster Than Claims

Action Step
Share a short client story, customer transformation, business lesson, or real-world result.
Best Channels
e LinkedIn
e Facebook
e Instagram Carousel
*  Blog Post
Simple Structure
*  What was the challenge?
*  What changed?

o ‘What was the result?
Why This Matters

People don’t just buy services.
They buy outcomes they can emotionally see themselves experiencing.

Stories make your work real.
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DAY 5: OFFER A QUICK WIN

Small Value Often Creates Big Momentum

Action Step
Share one small, actionable resource or idea people can implement immediately.

Best Channels

e Instagram Stories
. Facebook
o LinkedIn

. Short Video
Examples

e “3 ways to improve your visibility this week”
*  “Asimple content formula that still works in 2026”

*  “One question every business owner should ask before posting online”
Why This Matters

The highest-performing marketing today is practical, useful, and easy to apply.

People are overwhelmed.
Simple wins stand out.
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DAY 6: CREATE A STRATEGIC
CONNECTION

Partnerships Open Doors Faster Than Algorithms

Action Step

Reach out to 2-3 people whose audiences, industries, or services complement yours. A warm
lead or someone you know and who knows you is the best place to start.

Examples Best Channels

«  Realtors/Builders * Wellness «  LinkedIn
professionals

e Designers *  Email

. Creators

e Lend e Inst DM
enaers *  Consultants nstagram

o Business owners

Simple Outreach Example

“I’ve been thinking about ways our businesses could support one another or collaborate. Open to
a quick conversation sometime?”

Why This Matters

One strategic relationship can create more long-term opportunities than months of random
posting.
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DAY 7: REFLECT & RESET

This Is Where Real Growth Happens

Action Step
Take 15-20 minutes to review your week.

Ask Yourself

*  What got engagement?

*  Who responded?

*  What sparked conversation?
e What felt natural?

e What should I repeat next week?

Why This Matters

The businesses that grow consistently are the ones paying attention to what’s working—and

refining over time. They’re not chasing perfection.

Don’t be afraid of revising and changing up the way you find your leads. Be open to new

possibilities.

And most of all, don’t be reluctant to reach out to people on your list...
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HOW THIS PLAN CREATES CLIENTS

This isn’t about going viral.

It’s about becoming:

Visible

Familiar

Trusted

Remembered

When repeated consistently, this framework helps you:

Reignite relationships
Increase conversations
Build authority naturally
Generate referrals

Create momentum again

Because marketing is rarely about one giant breakthrough.

It’s usually about consistent visibility over time.
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FINAL THOUGHT

You do not need to rebuild your business overnight.

You do not need to become someone else online.

And you definitely do not need to do everything.

You simply need a rhythm that gets you back into motion.
That’s what this plan is designed to do.

Start where you are.
Use what you know.
Say it in your own voice.

Then repeat.

Because momentum changes everything!
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READY FOR MORE?

If this helped you think differently about your visibility, marketing, or client growth strategy...
imagine what a focused strategy session could do.

I work with business owners, entrepreneurs, and brands who want clearer messaging, stronger
visibility, smarter content strategy, and more meaningful growth.

Let’s start the conversation.

.~ sandy@sandyhibbardcreative.com or call me to schedule a call - 214.208.3987.

Sandy Hibbard Creative

Clear Strategy. Creative Direction. Meaningful Growth.
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